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Brand

Green Light Law Group is a litigation and business law firm for the marijuana and 
hemp industries. They are expanding nationally, and have a need for a solid brand. 
They are recognized industry leaders with deep industry knowledge, and promise 
distinctive service and results. Their clients range from well established businesses 
to entrepreneurs new to the scene.

“FI R S T  A N D  F O R E M O S T, W E 
A R E  A  S E R I O U S  L A W  F I R M. 
W E  A R E  R E A L LY  G O O D.”

M I S S I O N
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Brand

GLLG is genuinely concerned with creating a more fair industry. Developing their 
brand into a bold presence that is recognizable in the industry will allow them 
to reach farther, and have a larger impact. Their expansion across the country 
highlights their commitment to helping a wide array of clients, without alienating 
certain areas of the industry, or coming across as indiscriminate or spread too thin.
 

C R E A T I N G  A  B O L D 
I N D U S T R Y  P R E S E N C E .

V A L U E S
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Brand

D E S I G N I N G  A  L A Y E R E D 
A P P R O A C H .

GLLG pulls together the seemingly contradictory ideas of a serious, legitamate, 
and polished law firm, with the maleable nature of a constantly changing 
marijuana industry. Their layered approach combines the experience and 
expertise of the firm, the needs of a diverse client set, and the multiple industries 
represented, and the relationships created with clients and community. This 
creates depth, texture, and weight, resulting in unique problem solving.

P O S I T I O N I N G
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Brand

A  C O N F I D E N T  A N D 
R E L A T A B L E  P E R S O N A L I T Y .

GLLG is a serious, polished, modern, and successful law firm, with no need to 
embelish their skills or record. They are good, and they know it. They want their 
branding to convey that they are exceptional, successful, and experienced litigators 
while also relateable and genuine.

P E R S O N A L I T Y



SIMPLE. CLEAN. BOLD.
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Identity
T O N E

A N  A D A P TA B L E  A P P R O A C H .

As a progressive and forward thinking firm representing clients working in 
the marijuana industry, the graphics and visuals need to show movement, 
directionality, and adaptability, and cannot appear stiff, irrelevent or stagnant. 
The bold, clean, and simple visuals are a flexible system that adapts as needed. 
The variability built into the visual identity expresses movement, relatability, and 
relevance, without losing any of the legitimacy, seriousness, or professionalism.
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Identity
M I N I M A L  D E S I G N

M I N I M A L  D E S I G N  I N S T I L L S 
C O N F I D E N C E  A N D  T R U S T .

Simple graphics and colors stand on their own as a striking visual, but at 
the same time, don’t distract from the content. The minimal design radiates 
confidence and trust. The visuals are a deliberate choice to create the right tone, 
and to support and complement the content, application, medium, and overall 
goals of the firm.
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Identity
C O N S I S T E N C Y

V I S U A L  V A R I A T I O N  A N D 
C O N S I S T E N C Y .

Varied visuals can be used to change the tone to appeal to different audiences, 
while still appearing consistent to the brand. Certain visual combinations can 
take on a professional and polished tone, or a more informal and approachable 
tone. Tone variations create a sense of genuine investment and insight, and a 
sense of intention and authenticity.
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Identity
M O V E M E N T

S I M P L E  V I S U A L S  D I R E C T 
T H E  E Y E .

Well placed visuals lead the eye and create movement and momentum. This 
creates interest and holds attention.
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Identity

C L E A R  S PA C E  P R E V E N T S 
C R O W D I N G .

Clear space is a buff er that must be kept free of other elements. It’s measured by 
the clearspace minimum. The letter “o” is the clear space minimum (x). Anywhere 
outside the Clear Space is the Safe Zone, where other elements can be positioned 
safely.

L O G O -  C L E A R  S P A C E
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Identity
L O G O -  C O L O R

CMYK
RGB
HEX 

89 44 92 54
3 66 37
034225

CMYK
RGB
HEX 

44 41 48 6
145 136 125
91887D

GREEN

WARM GREY
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Identity

S T R I K I N G  A N D 
G R O U N D I N G  C O L O R .

Deep forest green simultaneously feels sleek and adventurous. Warm grey nods 
to a softer, tactile experience, adding depth and texture. Bright chartreuse is used 
to draw focus and infuse personality. The subtle gradient creates movement, 
directing the eye; the forward momentum a visual representation of GLLG’s 
expansion, confidence, and drive.

C O L O R
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D E E P  G R E E N P R I M A R Y A C C E N T

G R A D I E N T N E U T R A L S W E B

Identity
C O L O R  P A L E T T E
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Identity
T Y P E F A C E

Georgia — body copy
AaBbCcDdEeFfGgHhIiJjKkLlMmNnOoPpQqRrSsTtU-
uVvWwXxYyZz 1234567890!?
Regular Bold

PROXIMA NOVA
AaBbCcDdEeFfGgHhIiJjKkLlMmNnOoP-
pQqRrSsTtUuVvWwXxYyZz 1234567890!?
Light Regular Medium Semibold Bold



SIMPLE. CLEAN. BOLD.




